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State of the Economy for Small Businesses
NY State Comptroller Thomas DiNapoli

N

o doubt, these past few years have been economically challenging. The Great Recession of
2008 and 2009 was a tremendous blow to our State
and City economies, with hundreds of thousands
of jobs and billions in state revenue lost.
And as we well know, Superstorm Sandy extracted an additionally devastating human and
economic toll across the New York Metro region,
one which is still being felt in many communities
in Brooklyn, Queens and Staten Island.
The good news is, despite all the economic
challenges we have faced over the last several
years as a City and state, our economy is clearly
on the way back. The State’s unemployment rate
was 6.6% in June.

NY State Comptroller
Thomas DiNapoli

New York City’s rate was 8.0%, which, while
still too high, is down from 9.1% in July of 2013.
The job creation numbers we’re seeing for New
York State remain strong, particularly here in
New York City.
New York City has added 275,000 jobs – two
and a half times as many jobs as were lost during
the Recession, and employment reached a new
record of 4 million. Wall Street is another key
economic indicator and important contributor to
our City and state economy. For every job created
on Wall Street, two jobs are created in the City
and one more elsewhere in the state. And there
is no doubt that the securities industry has made
an impressive comeback. The industry has been
profitable for five consecutive years, including the
Continued on page 13

Safety & Security For Jewelers - Part 3 SECURITY FOR JEWELERS AT HOME
1. CASING. Attacks on jewelers’ homes are preceded by some
form of casing, in which the criminals follow a jeweler, stake
out his home or business, and try to find out information about
him, his patterns and his family. All jewelers should be careful
at all times to see if they are being watched or followed. Are
people sitting in a car near your home or business for too long?
Is a car following you when you leave the store? Do you have
suspicious phone calls or suspicious “customers” visiting your
store? The best opportunity for stopping a home invasion is to
spot suspects during the casing period and to call the police.

dead-end vs. heavily traveled street, the closeness of neighbors,
and the garage or parking set-up. Other issues of physical
security must also be given careful consideration, such as having proper locks, an alarm system and good lighting. There are
jewelers who highly recommend a dog at home for warning
and protection.

2. VARY ROUTE. Vary your route and time of travel to and from
work. Be alert to people following or watching you. To determine if you are being followed, drive very slowly and observe if
any vehicles are hanging back and unwilling to pass you.

4. SUSPICIOUS INCIDENT LOGBOOK. Many jewelers have
found it helpful to keep a suspicious incident logbook at their
business premises in which all employees can record things
that appear to be “not quite right.” This should also be done at
home. The log can be used to write down details such as license
plate numbers, names used, time, physical description and
other information regarding suspicious incidents that may later
be helpful to police.

3. PHYSICAL SECURITY AT HOME. Security features should
be a very important factor in selecting the residence in which
you choose to live. Jewelers should evaluate such issues as a

5. TRAINING FAMILY MEMBERS. Even the youngest family
member in your household needs some instruction about the
dangers of the jewelry business and how they must cooperate.

SAVE
THE
DATE

47TH ST. BID ANNUAL MEETING
Monday Oct. 6, 2014, 9:30 AM
McGraw Hill Center - 2nd Floor
Avenue of the Americas, Between 48th & 49th St.,
49th St. Entrance

Continued on page 11

IN

GOOD
COMPANY

LEO SCHACHTER DIAMONDS
STAR RAYS

BEN MELLEN & SON

SAHAR ATID

SPARKLING JEWELS

HOUSE OF DIAMONDS

DIAJEWELS OF NEW YORK

FLAWLESS DIAMOND JEWELRY
EUROSTAR

YONDOR DIAMONDS

AS DIAMONDS

THE VERMA GROUP

KUPERMAN BROTHERS DIAMONDS

VALENTINE JEWELS
S. SCHNITZER
ESPEKA

PALAK DIAM

DALUMI DIAMONDS

HEERA MOTI

OM DIAMONDS

FEIGENBAUM & KLEIN

NIG CORPORATION
MTB

CHRISTOPHER DESIGNS

HBS DIAMONDS

MALCA AMIT

FL CUTTERS

ESSKAY

SARIN TECHNOLOGIES

GEMOLOGICAL INSTITUTE OF AMERICA-GIA
G4S

NEW YORK LOANS

THE GULAYLAR GROUP

>

OPEN FOR BUSINESS!
NEW YORK'S PREMIER STATE-OF-THE-ART INDUSTRY
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LEGISLATIVE UPDATE

FTC Responds to Industry Request Regarding
“Made In USA Claims” for Products Made of
Recycled Metals

R

esponding to an industry request for
an advisory opinion regarding recycled
metals, the Federal Trade Commission stated
that unless a marketer can substantiate that all
components of a product – including natural
resources – originated in the U.S., it should not
advertise the product as “Made in the USA.” The
FTC issued its response on September 9, 2014.
In June of this year, four trade associations,
along with the Richline Group, requested an
advisory opinion from the FTC stating that
jewelry composed of metals recycled in this
country could be advertised as “Made in the
USA.” The four associations were the Jewelers Vigilance Committee, the Manufacturing
Jewelers and Suppliers of America, Jewelers of
America, and the American Gem Trade Association. The FTC’s standard for advertising
a product as “Made in the USA” is that the
product must be “all or virtually all” made in
the United States. “All or virtually all” means
that all significant parts and processing that
go into the product must be of U.S. origin.
Marketers advertising a product as “Made in
the USA” must be able to substantiate the claim.
For products made of precious metal this can
be very difficult if the metal was mined abroad,
or if the origin of the metal is unknown.
The trade associations and Richline asked
the FTC to focus on products made from
metal recycled in this country, and to allow
those products to be advertised as “Made in
the USA.” The request for the advisory opinion
was based on the fact that upon recycling in the
U.S., metal begins a new life cycle, with a new
origin in this country, regardless of where it was
originally mined.

In its response, the FTC cited available
consumer research showing that almost 3 in
5 Americans believe that “Made in America”
means that all parts of a product, including any
natural resources it contains, originated in the
U.S. The research also showed that 33 percent of
consumers believe that 100 percent of a product
must originate in a country for that product to
be called “Made” in that country.
The FTC included in its response that its staff is
available to help craft qualified claims that avoid
deception while highlighting the work done to
recycle precious metal in this country.
The trade associations and Richline are considering further steps, in accordance with the
FTC’s response. That response, as well as the
original request, will be posted to the public
Commission Website at http://www.ftc.gov/
enforcement/cases-proceedings/closing-lettersand-other-public-statements/staff-closingletters.
If you have any additional questions, please
contact Suzan Flamm, Senior Counsel, at suzan@jvclegal.org or 212-997-2002.
Jewelers Vigilance Committee, founded in
1917, is a not-for-profit legal trade association
fulfilling its mission to maintain the jewelry
industry’s highest ethical standards. JVC offers
dispute mediation and arbitration services for
trade and consumers, compliance monitoring
and precious metals testing, among many other
services. JVC, long considered the industry’s
guardian of ethics and integrity, is a resource
for the entire jewelry industry and its customers as well as an industry representative before
government agencies, media and adjunct fields.
For more information visit: www.jvclegal.org.
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Is your insurance broker a “vendor” or a trusted advisor?
Call MJM Global and discover the difference.
We provide superior risk management to manufacturers,
diamond cutters, wholesalers, retailers, trade associations,
contractors and designers in the jewelry industry.
Our team of proven specialists will help you meet today’s
challenges and plan for a secure future.

Proudly representing:
• Jewelers Mutual • XL • Hanover • Berkley
• London and European Markets
• Chubb • Fireman’s Fund • Travelers
and others …

Paul Silverman
Renee Merhige
Jerry Roth
Adrienne Carreras
Matthew Pitnick
25 Rockwood Place, #210 • Englewood, NJ 07631 • 201-720-7700
12550 Biscayne Blvd., #306 • North Miami, FL 33181
www.mjmglobal.com

HOME TO THE NEW YORK JEWELRY CENTER
15 FLOORS TEEMING WITH FINE JEWELERS, PRECIOUS STONE DEALERS
AND JEWELRY DESIGNERS

FOR RENTAL INFORMATION CONTACT: KEN KAHN 212-354-0200
KKAHN@KENARTREALTIES.COM
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DDC to Host Third
Edition of Israel Diamond
Week in New York
November 10-13, 2014
Diamond Dealers Club of New York, 580 Fifth Avenue

T

he Israel Diamond Exchange (IDE) and the Diamond
Dealers Club of New York (DDC) will hold the Third
Edition of the Israel Diamond Week in New York November
10-13, 2014, on the trading floor of the Diamond Dealers
Club of New York, which is located on 580 Fifth Avenue in
midtown Manhattan. The annual event is a joint initiative
of the DCC and IDE which aims to boost the trade between
the two bourses’ members, to renew business between local
suppliers and their clients, and to lower the threshold for
diamond buying jewelry manufacturers and jewelry retailers
who wish to gain access to the Club.
“The New York diamond business community and the
Israel diamond industry are interdependent,” IDE president
Shmuel Schnitzer said. “Israel is a key supplier of higher
quality goods to the American market, and New York, and
in particular the DDC, is the gateway for diamonds supplies
coming from Israel. For many of our members, the DDC,
located in the heart of Manhattan’s gems and jewelry district,
is like a second home,” Schnitzer added.
DDC president Reuven Kaufman concurred, “Undoubtedly, the synergy between Israel’s and New York’s diamond
trade is truly unique. However, it never stops to amaze me
that in spite of the close relationship between our centers,
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when we hold these events, lots of people meet one another
for the first time!” Kaufman said that the format of the
diamond weeks in New York and in Israel had proven to
be very successful. “I dare say that the enthusiasm of both
DDC and IDE members about these events has gone beyond
anyone’s expectations!”
Approximately 100 Israeli diamond firms will be able to sign
up and participate in the event. “We expect that we’ll be done
quite quickly once the registration starts,” Moti Fluk, head
of the event’s organizing committee said. “Space is limited.”
About 50 Israeli companies participated in the first Israel
Diamond Week in New York in 2012, while in November 2013
more than 100 took part in the diamond sales festival at the
DDC. Online buyer registration will begin in mid-September,
immediately after Hong Kong Jewellery & Gem Fair.
“The time slot chosen for this event will give jewelry
manufacturers, retailers and designers an excellent opportunity to replenish their stocks, as they all are giving their
business another push towards the Xmas holiday season,”
DDC President Reuven Kaufman said. “Recent reports show
that overall US retail sales have increased with about five
percent. We hope this bodes well toward the holiday sales
season,” he concluded.

CALL TODAY 212-997-5626 (LOAN)
50 W. 47 th St Suite 319

PAWN LOANS

Gold/Plat Jewelry, Diamonds and Fine Watches
Collateral Stored in
Vaulted Security
and Insured by
Lloyd’s of London

%

Private Offices on
the 3rd Floor of the
International Gem
Tower

DISCOUNTED RATES

FOR DEALERS IN THE TRADE

Immediate Cash,
Check or Wire and
No Credit Checks

Absolutely No Limit
to the Amount We
Can Lend

www.newyorkloan.com

DCA: 1452653 & 1452658
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Value in thousands of US Dollars
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$2,412,191,839
2,000,000,000

COUNTRY OVERVIEW

$1,806,942,879
1,500,000,000
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Jewelry
1,000,000,000
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Hong Kong exercises no tariffs on imported goods, thus making it an exciting
$1,806,942,879

Hong
Kong

500,000,000

2012 to 2013

0

TOTAL

ANNUAL
OFest.)
HSwith7113
market for exporters. Their GDP
per capita is VALUE
$52,700 (2013
a GDP(PPP)
of $381.3 billion (2013 est.).
2011
U.S. exports of jewelry to Hong Kong have seen a steady growth in all areas, with gold
2012
based jewelry leading in market share with over 97% of U.S. jewelry export value to
Hong Kong. Silver based jewelry has
had the slowest growth of all fine jewelry cat2013
egories, but base metal with fine metal clad jewelry export value has grown at a rate
over 400% from 2012 to 2013. Although the value of these exports is not significant
in comparison to gold based jewelry, exporters should keep an eye on the growth
of base metal jewelry clad with precious metal or lower cost jewelry in the future.

(% Change in value of U.S. exports, HS Code 7113 articles of jewelry & parts, of precious metal or clad)
TOTAL

15
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*HTS 711319 (Jewelry and parts thereof; of precious metal excluding silver) made up 97.71% of total export value in 2013; 711311-1.99%
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Hong
Kong

Fine
Jewelry
Market

Year

2011

2012

2013

TOTAL

1,806,942,879

2,089,447,635

2,412,191,839

711319—JEWELRY AND PARTS THEREOF;
OF OTH PRECIOUS METAL*

1,758,643,571

2,043,286,394

2,357,005,186

711311—JEWELRY AND PARTS THEREOF; OF SILVER*

46,572,931

44,710,167

47,908,366

711320—JEWELRY AND PARTS;
BASE METAL CLAD W PREC METAL

1,726,377

1,451,074

7,278,287

TRADE SHOWS
Name

Date

Link

Description

HKTDC
Hong Kong
International
Jewellery Show

4-8 March 2015

http://www.hktdc.com/fair/hkjewellery-en/HKTDC-Hong-Kong-International-Jewellery-Show.html

Known for exhibiting finished jewelry with the
finest quality in a world-class environment,
the HKTDC Hong Kong International Jewellery
show and its complementary event for jewellery raw materials welcomed more than 3,850
exhibitors from 53 countries and regions in
2014. Now more than 74,000 buyers from 145
countries and regions came to source from
these exhibitors.

September Hong
Kong Jewellery
and Gem Fair

17-21 September 2014

http://exhibitions.jewellerynetasia.
com/9JG/

The September Hong Kong Jewellery & Gem
Fair, organised by UBM Asia, is the most
important jewellery marketplace that every
serious jeweller and connoisseur cannot afford to miss. Since its launch in 1983, this glittering jewellery event attracts over 52,000
buyers from around the world each year. They
converge on Hong Kong to source a diverse
a wide variety of over 3,600 exhibitors from
48 countries and regions that display a wide
variety of fine jewellery, pearls, diamonds,
gemstones, equipment and services. 	

June Hong Kong
Jewellery and
Gem Fair

25-28 June 2015

http://exhibitions.jewellerynetasia.
com/6JG/

The June Hong Kong Jewellery & Gem
Fair (June Fair) is celebrating its 28th anniversary in 2015. Reputed as one of Asia’s
top three fine jewellery events, the June Fair
attracts thousands of visitors from around
the world every year. It offers international
jewellers unmatched opportunities to market
their brands on a global stage.

*HTS 711319 (Jewelry and parts thereof; of precious metal excluding silver) made up 97.71% of total export value in 2013; 711311-1.99%
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Learn Diamond Grading
from the Creators of the 4Cs.
Enroll in a GIA Diamond Grading Lab class.
• Grade diamonds consistently and accurately
• Practice with actual diamonds graded by GIA
• Improve your diamond grading skills in just 5 days
• New location at International Gem Tower

Upcoming Classes in NYC
Oct 6-10, 2014
Oct 13-17, 2014
Oct 27-31, 2014
Nov 3-18, 2014 (Night)

Dec 1-5, 2014
Jan 12-16, 2015
Jan 26-Feb 10, 2015 (Night)
Feb 2-6, 2015

Enroll online at www.gia.edu
A branch of GIA’s
campus in Carlsbad.
Licensed by the New
York State Education
Department.
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New York Education Center
50 W 47th Street
New York, NY 10036
T 800 366 8519
T 212 944 5900
F 212 719 9563
E nyedu@gia.edu
www.gia.edu

I N M E MOR IU M

Felix Friedman
Design By Gems International

F

elix Friedman, a long time retailer in the
Diamond District since 1979, and owner
of Design By Gems International passed away
this summer. He was only 69 years old at the
time of his passing. Felix came to the street with
no knowledge of jewelry when he emigrated
from Kiev where he had been an architect
and builder. “He was a very intelligent and
educated man,” said his daughter, Gina Mims,
who worked alongside her father in the family business. “He had a Ph.D. in architecture
and somehow it naturally translated into an
ability to learn the jewelry business. We came
to America, after a short stay in Italy, in 1975

during the mass exodus of Jews from the old
Soviet Union and their satellite countries.”
His life truly was the American Dream.
A poor immigrant comes here and builds a
successful life for himself and his family. He
was happiest behind the counter talking to his
numerous customers and his many friends on
the street. He is survived by his daughter Gina
and her three children; Deanna, Briana and
Brittany. He is also survived by his second
daughter Sandra (who worked in the family
business for a short time during her youth)
and her two children; Ilana and Cuskie. Gina
will continue to operate the business by herself.

Safety & Security For Jewelers - Part 3: SECURITY FOR JEWELERS AT HOME
Family members should be trained not to give out information on the phone, not to open the door to unknown people,
to be extremely careful regarding delivery personnel, and to
be alert for suspicious people watching the house. Even temporary visitors, such as an in-law or babysitter, need specific
instructions.
6. NO LARGE SAFE OR JEWELRY MERCHANDISE AT
HOME. Never keep jewelry merchandise or a large safe at
home. Personal jewelry may be kept in a small, concealed safe
in a floor or wall. Consider keeping valuable personal jewelry
in a bank safe deposit box when not being used.
7. TRUSTED NEIGHBORS. Whether near your home or
business, trusted neighbors can provide additional eyes for
spotting suspicious behavior by those casing you. Discuss with
trusted neighbors your special risks as a jeweler and enlist
their help.
8. HOUSEHOLD HELP. Every household worker who comes
into your home puts you at a greater risk. Cleaning ladies,
lawn help, babysitters, painting and remodeling people, and a
long list of workers with access and knowledge of your household all pose some risk. Even if they are honest themselves,
they may have boyfriends, spouses, relatives or friends who
are criminals, or they may unintentionally provide information to those who then target you. You must screen, monitor
and supervise all household help very carefully. In the case of
a nanny or someone with close contact with your household,
or in the case of someone who lives with you, a background
investigation of that person is suggested.
9. TELEPHONE. Have an unlisted and unpublished home
phone number. Keep a charged cell phone with you at all
times, including at your beside at night.
10. SOCIAL NETWORKS. Do not put personal information
about your home, family members and such things as vacations on social networking sites.

Continued
from Page 1

11. CAR PANIC ALARM. Some jewelers keep their car keys
next to their bed so that they can hit the remote panic alarm
of their car to help scare off intruders at the first hint of
trouble.
12. ESTABLISH CONTACT WITH YOUR LOCAL POLICE
DEPARTMENT. Before any problem develops, contact your
local police department and get to know someone in a supervisory position. Explain to the supervisor or chief the special
crime risks of jewelers so that if you do have a problem, you
will be calling someone you know.
13. SECURITY CODE PHRASE. Jewelers should consider
having a family security code phrase that can be used to alert
a family member on the phone to a crime problem. The code
phrase must not raise the suspicions of criminals holding the
jewelry or family hostage.
Assume criminal gangs will use any means, including violence, to carry out a home invasion and robbery. If a jeweler is a
victim of a kidnapping/robbery, the jeweler and family members
and others involved should cooperate fully with the criminals or
risk violence.
The Jewelers’ Security Alliance (JSA) is a non-profit trade association providing crime prevention information and services to
the jewelry industry. JSA, founded in 1883, has 23,000 member
locations and works closely with the FBI and law enforcement
agencies throughout the U.S.
CONTACT INFORMATION:
John J. Kennedy, President
Jewelers’ Security Alliance
6 East 45th Street (#1305)
New York, NY 10017 USA
212-687-0328 or 1-800-537-0067
e-mail: jsa2@jewelerssecurity.org
website: www.jewelerssecurity.org

DIAMOND DISTRICT MONTHLY OCTOBER 2014 11

10 West 47th St., #200 New York, NY 10036

G emo l o g i cal A p p r ai s al
Lab o r at o r y
o f A m eri ca, I n c.

212-382-2888

ARGYLE INSURANCE AGENCY
71 West 47th Street, Suite #1002
Ph. 212-921-7661
www.ArgyleInsuranceAgency.com
Robert A. Lejman, Licensed NYS Insurance Broker
•
•
•
•
•
•
•

Specializing in Standalone Jewelry Insurance for your clients pesonal jewelry.
Also offering Jewelers Block Policies.
Keep Jewelry OFF Homeowners & Renters Insurance, better to have a separate policy!
Our policies offer Worldwide Coverage, No Deductible, All-Risks.
Our policies are Agreed Value, rather than the less desirable Replacement Policies.
In case of a loss, you or your client receives the Insured Value, not a Replacement item.
For most Standalone Jewelry Policies, we can quote & insure same day!

Independent Appraisers
Since 1979
GAL is an independant jewelry
appraisal and gemological lab
services company, with over 30
years of continued customer
satisfaction. Our staff of expert
Gemologists have helped build
our reputation as one of the
lea
leaders in the industry. Our
appraisals are recognized
worldwide by retailers, private
jewelers, wholesalers, and
insurance companies. We offer
a number of appraisal services
as well as comprehensive
l aboratory services.

Call or stop in to inquire or pick up an application.
We can also email an application to your Client.
Your clients can be insured before they leave the Distict!

BUSINESS FORUM SERIES

Ad v a n c e d Id e n tific a tio n
Orig in D e te rmin a tio n
Tre a tme n t D e te c tio n
Sy n th e tic & Tre a te d D ia mo n d s

C o n g rat u l at i o n s !
T ra vis L e jma n, FG A , G G
&
J os hua L e nts , FG A , G G
For Comple tion of:
T he G e mologic a l A s s oc ia tion
Of
G re a t B rita in’s Highly Cove te d
Fe llow s hip P rogra m
in G e mology

2014

GREATER CHINA
Join Us for a Dynamic Exporting Conference! Includes Pre-Scheduled One-on-Ones with U.S. Diplomats from...

Beijing • Chengdu • Guangzhou • Hong Kong • Shanghai • Shenyang • Singapore • Taipei (Taiwan) • Ulan Bator (Mongolia)
Brought to You By

“One of the best opportunities to learn, grow, and compete
in today’s dynamic global marketplace.”
Rosie Rubin, Hanson Research Corporation • Chatsworth, CA

Segismundo Pagan, ITI Solutions • San Antonio, TX

Discover More at export.gov/newyork/discover
or e-mail DiscoverGreaterChina@trade.gov
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“Great conference. Extremely well organized and
very useful for companies already exporting.”

Continued
from Page 1

State of the Economy for Small Businesses
three best years on record.
So the City and State economies are getting stronger. But we
still have work to do to turn this recovery into sustained economic
growth. All of us, in government, business and the not-for profit
sector, need to do whatever we can to help build on our recent
economic momentum and turn it into lasting success, here in the
City and across the state.
I think we all can agree that an essential ingredient to spur
a sustained, dynamic economy is the same as it’s always been:
Investing in the people and businesses that drive innovation and
growth. And the State Pension Fund is a key part of the equation.
Over the last seven years as Comptroller and Trustee of the New
York State Common Retirement Fund, I’ve made a strong commitment to invest State Pension Fund dollars in New York-based
companies across the City and state. The New York State Common
Retirement Fund is currently valued at $180.7 billion. That’s up
from a low of $109 billion during the depths of the Great Recession.
Part of the reason the Pension Fund is so strong is because of
the significant investments we’ve made in every corner of New
York State through our In-State Private Equity program. To date,
we have invested $729 million in 282 New York businesses through
the In-State program.
We’ve made significant investments across New York State, and
especially here in New York City, with its vibrant group of startups
and an expanding technology sector. To date, we have invested
$294 million in New York City businesses, by far the largest market
for investment capital for the Program among the State’s regions.
Our In-State investments have helped to leverage $6.7 billion
in additional capital and create or retain nearly 4,000 jobs in New
York. The In-State Program is a win-win. Not only is it fortifying

our communities, it is strengthening the State Pension Fund.
In fact, the In-State program has generated a 20% return for the
Pension Fund on companies exited in the last five years.
The Pension Fund is also investing in New York’s small and
mid-size businesses through The New York Business Development Corporation. My office makes allocations to NYBDC, which
partners with the Small Business Administration to make loans to
New York State small businesses for working capital, equipment
or real property needs.
To date, NYBDC has made more than 1,000 loans totaling $346
million to New York’s small businesses.
We’ll keep looking for investment opportunities to build up the
Pension Fund – and New York State.
There is no question that as a City and State, we are making
economic progress.
While we still have work to do to turn our economic recovery
into sustained economic growth across the City and state, the arrow
is definitely pointing up. If we learned nothing else through the
challenges of the Great Recession and Superstorm Sandy, it’s that
it’s essential for government, business and the non-profit sector
to work together and communicate and collaborate more often.
And that’s what today is all about.
I’m certain that if we in government keep the lines of communication open, if we listen to the experiences and suggestions of all
of you in the business community and build on what works – we
can build upon this economic recovery and come out stronger
and than ever before.
As New York State Comptroller, I will continue to do whatever
I can to invest in New York and push for policies that help businesses and communities thrive.

New York provides a wide range of services to small businesses
• Linked Deposit Program (LDP) – provides reducedrate financing to businesses to improve competitiveness, modernize equipment and for job creation
initiatives. Loans are provided at 2% to 3% below the
prevailing interest rate for qualifying manufacturers,
service firms, technology and innovation firms and a
variety of other businesses. Businesses can borrow up
to $2 million lifetime and the term of assistance can be
up to eight years.
• Community Development Financial Institution Assistance (CDFI) – provides micro-loans (up to $25,000) to
businesses that may not qualify for bank loans.
• Capital Access Program – a program that provides
matching funds to financial institutions to encourage
lending to small businesses. Independently owned or operated businesses employing less than 100 employees can
apply for NYSCAP loans of up to $500,000 for expansion,
technology upgrade, business start-up or working capital.
The division also has a directory of Alternative Funding
sources for business that might not qualify for traditional
financing for a variety of reasons.

• Innovate NY Fund – is a seed stage business equity fund
to support innovation, job creation and entrepreneurship
throughout NYS. It is expected to leverage over $450 million in private investment for small businesses.
• NYS Business Development Corp. SBA 7(A) Loan –
financing for small businesses that seek to enter a new
export market or expand an existing export market.
Loans ranging from $25,000 to $500,000 are offered to
manufacturers, wholesalers, export trading companies
and service exporters.
• Small Business Revolving Loan Fund – a $50 million
fund designed to provide greater access to capital for “everyday” small businesses, especially those that may have
difficulty accessing regular credit markets. The categories
of loans are micro-loans – up to $25,000, and regular
loans – over $25,000.
These are a few of the valuable, severely underutilized state
programs available to small businesses. Details on these
and other small-business friendly programs are available by
accessing the Business First icon on the ESD website, or calling the Division of Small Business at (800) 782-8369.
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USA MICRO SETTING AND FINISHING
HERNAN REINOSO

FULL SERVICE OF JEWELRY WORK u
u MICRO PAVE AND ALL TYPES OF STONES SETTING u
u LASER ENGRAVING u
u LASER WELDING u
u PREMIUM LOOSE STONE DETECTOR TO SATISFY YOUR CLIENTS u
u FULLY INSURED u
u

All of the above are taken care in the same premises.
Quality and punctuality are our standards.
PROUDLY MADE IN THE USA
48 WEST 48TH STREET, SUITE 806 • NY, NY 10036
TEL: 212-764-7142 • FAX: 212-764-7143 • CELL: 917-656-6353
usamicrosetting@gmail.com
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